Building strong places, communities and leaders

FINAL REPORT

Session #6
al AySQa gAffSyyalf
The Entrepreneurial Generation

Friday, April 8, 2016

Brunswick, Maine

The Community Institute

A Program of Friends of Midcoast Maine

FRIENDS OF

MIDCOAST A
MAINE ,«r’
J

d



Introduction

OnFriday, April 82016 over sixty five (65people attended Session #6 The Community Instituteg program
of Friends of Midcoast I A yaS-dk yoS Q& datheErtr8pyeyielrialiGaneratién ¢ & TKSt R |
Brunswick Hotel an@favern in Brunswick, MainAttendees representethirty two (32) different

communities from Maine and other New England states.

The purpose of this session was to learn from community members who have worked successfulisatt a
millennials to their ommunities, to hear from millennials who have locatewl or relocated to Maineand

learn what brought them hereand whatkeeps themhere, and to educateommunity decision makers on
YySs ARSIFA G2 FAGGNY Ol O2yySOG | yhBlongXeimledogomit, gmiitatzdJS
and social health of Maine.

In keeping with the successful format of The Community Institute, the session featured ngti@saffaculty
members as well astate and local facultpractitioners, thought leaders and exqig in the sibject matter.
The overall mission of The Community Instithtéi ~ (if2R a®NRP y 3 LIX | OSasx LIS2 LI} S

Agenda

The agenda transitioned fropolicy to practice, beginning withr Richard Fry from the Pew Research Center

in Washington DC. His talk was followed by a panel of millennials including Matt McLaughlin, Kelly Dorsey ar
Luke Lanigan discussing their careers and life choites was followed panelists who spoke about office and
work space arrangements in DamarisegtBrunswick and Portland including Mary Kate Reny, Kristine

Schunan and Liz Trice respectively post lunch walabout was led by the Town of Brunswick staff Linda

Smith, the Brunswick Downtown Association director Debora King and Mike Lyne, devéltmeAmtrak

station development, all focusing on the assets in Brunswick and the artisan manufacturing sector. The
afternoon sessions included Community Design with Mitchell Rasor, Jane Lafleur and Bre Pinkham Bebb. Th
session concluded with Cards Agaidsbanity designer Sarah Lewis from GreaterPlaces who discussed her
crowd funded card game which has since grown into a planning teaching tool for communities wishing to
engage folks with tough dicuisssions around urban, suburban and rural issues.

8:30 am. Registration and Coffee, Meet with the Vendors

9:00 a.m. Welcome- Jane Lafleur, Executive Director of FMM
9:15 a.m. Millennials: The New Face of AmericéDr. Richard Fry, Pew Research, Washington, DC
10:15 a.m. Brief Break
10:30 a.m. Attracting and Retaining Young Entrepreneurs
Kelly Dorsey, Midcoast Eddaike Lanigan, Synergize Sanféddtt McLaughlin, FUSION: Bangor
11:30 a.m. The Local Entrepreneurial Econom@ffice Space Arrangements and Changing Main Streets
Mary KateReny, Twin Villages Alliand&istine Schuman, TechPlat& Trice, PelotonLabs
12:30 p.m. Lunchwith table discussions and networking: transportation, housing, recreation, arts and culture, technology and connectivity,
employment and jobs, and the shag economy
1:15 p.m. Field Work: The Artisan Manufacturing Walibout -A community for all ages
Linda Smith, Town of Brunswjd®ike Lyne, Developers Collaborati@ebora King, Brunswick Downtown Association
2:15 p.m. Recap from field wok: What did you see and how will you apply it?
Gelato tastings provided by GELATO FIASCO/Vendor meet and greet
2:30 p.m. Designing for Livable and Workable Communities

1 Social Streets through Community Design, Mitchell Rasor, MRLD Landscape Architecture
1 Buiding Healthy Places, Jane Lafleur, Friends of Midcoast Maine
1 Integrating the Arts and Culture, Bre Pinkham Bebb, Our Town Belfast
3:30 p.m. Engaging MillennialsCards Against Urbanity, Sarah Lewis, GreaterPlaces
4:15 p.m. Wrap Up, Recap and Game Intiaction
** Networking Social hour at Brunswick Hotel and Tavern, 4:30 p-16:00 p.m. Lunchsponsored by Live and Work in Maine



Faculty

Dr. Richard Fris a senior researcher at Pew Research Center. He is an expert on school an:
college enroliment in the United States, as well as the returns to education in the labor mark
and marriage market, and its connection to household economicleitly such aset worth.
CNEQa lylrfeasSa FNB tFrNBSt& SYLANROIEZ I &
and other federal data collections. Before joining Pew Research Center in 2002, he was a st
economist at the Educational Testing Service. Drrégeived his doctorate in economics from
the University of Michigan. Dr. Fry regularly documents U.S. educational and enrollment
milestonesthe economicweld SAy 3 2F G KS y lthé wolg of QudenBdabdiy 3
financing college education, drthe changing relationship between education and marriage a
cohabitation.

Breanna Pinkham Bebb, Executive Director of Our Town Belfagginally from a bit further up

the coast, Breanna now lives in downtown Belfast, a short walk away from th&d®ur Belfast

office. A graduate of the University of Maine at Machias, with a degree in interdisciplinary fir
arts, Breanna worked her way through college as assistant to the director at an arts nonprofj{ i
Schoodic Arts for AlShe has performed as a nician and vocalist in community and college &
ensembles throughout the stat®reanna is thrilled to be an integral part of the Our Town
Belfast effort to boost business and celebrate community in her own downt8&a has served
as a board member with theeast Area Chamber of Commerce, as an executive committee =
YSYOSN) 6AGK GKS . StFlrad / NBFEGAGS /21t A0GAZ
and Brownfields Clean Up committees. Currently, Breanna is a member of the Maine Downt
/Sy G 8wsBryColincil, aiding in statewide downtown revitalization efforts for the Main Street
Maine and Downtown Network communitieShe is a graduate of the Phi class of Leadership Maine (2014) and has beer
executive director of Our Town Belfast sincey &fl2012.

Kelly Dorsey, Midcoast Edge and VP, Treasury Services Officer, Androscoggin Bank and Cogm
Owner of Mast Landing Brewing Compari§elly grew up in Brunswick and graduated from the
University of Maine at Orono in 2008ince graduating, she ahér husband, lan, lived in Ohio

and New Hampshire but came back to Maine in 2012 when a job opportunity with Androscog

Bank came ugKelly and lan had always talked about moving closer to their families in Brunsw |
Harpswell, and Freeport and are vérgppy that they didit would have been impossible for thent ™
to start their own small business and further advance their respective careers without the loc:
family and friends support network they have here.

Kelly has been an active member of the Southiglidcoast Maine Chamber and Midcoast Edge
for over three years. This will be her second year on the Board of Midcoast Edge, currently s
as ViceChair. Kelly has also been a member of the Cathance River Education Alliance's finarjg|
committee for three years and is a former member of the Board for Junior Achievement of Midcoast Maine.
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Luke Lanigan, Synergize Sanford and Owner, Event Lighting Concepts, Sanford City Council i Sl
The major draws to Maine for Luke and his family were the affordable hoymogle, and the :
opportunity for growth. Maine appeared to Luke to be an emerging state in our union. As high&
speed data creates virtual highways he never felt the need to be connected to an actual high
i.e. Big City. Having access to all the possésieeational needs our family would want to partake
in is a priceless commodity.

Luke owns a total of four businesses here in Maine. They are all connected to the entertainme
industry either through development of new products or their design/servidédies. These
businesses are harnessing the creative market as well as the tourism market that exists here
Maine, making it an amazing destination for weddings to corporate events. Luke currently sen
as President of Synergize Sanford, Board Memb#reofocal Chamber of Commerce, Board
member for our local youth sports programming, and is serving his first term as a City Councile#
the City of Sanford.

Sarah Lewis, Greater Places and Cards Against Urh&®satsah was born in Great Britain and
moved to the U.S. during high school. She received a Bachelor of Architecture degree from t
University of Tennessee, moved to Washington DC in 1988 to practice architecture, and then
realized her true passion was urban desighe was President of the Whasgton DC Chapter of
the CNU since its inception in 2002 through 2012 and is also a National Board Member. She |
taught architectural design studios at the University of Maryland and frequently teaches
Management and Facilitation for the National Chéednstitute.

Sarah has been working with GreaterPlaces since 2013 and the Cards Against Urbanity proje
traditional professional expertise includes the design of projects with open public involvement
design guidelines and formased coding, andatilitation of the physical implementation of those
projects. She has worked with jurisdictions across the country developing urban design master
plans for mixeeuse developments. These new developments, plus infill and redevelopment plans for existmgrites,
have ranged in scale from walkable historic neighborhoods to entire downtown areas encompassing hundreds of acreq.

Three notable projects under her design and management guidance hav€araress for New Urbanism Charter Awards
the College Twn Study for Lexington Kentucky (2006), the infill/redevelopment plan with architectural and urban design§
JdZA RSt AYSad F2NJ GKS KAAG2NRO . SrftQa | Aff ySAIKo2NK22R
Mississippi (2007).

Matt McLaughlin, FUSION: Bangor and Director of Public Relations, Marketing and Business & Industry, EMCC
Matt McLaughlin was born and raised in the Bangor region and graduated from the University
Maine in Orono. He was determined to leave the State,gbgood job offer kept him here. What
continued to keep Matt in Maine was the ease of getting involved, building relationships,
advancing professionally, and of course, the people.

Matt is a native of Brewer and graduated from the University of Mairgdiil with a BA in
Communication. He is the Director of Public Relations and Business & Industry for Eastern M
Community College. Prior to EMCC, Matt worked for the Bangor Region Chamber of Commel
is a board member and Past Chair of FUSION: Baaug also serves on the Board of Directors f
the Bangor Area Homeless Shelter, Bangor Area Junior Achievement, as well as the Steering
Committee for Realize Maine.
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Mitchell Rasor, MLRD Landscape Architecture + Urbanisfitchell is the Principadf MRLD
Landscape Architecture + Urbanism based in Yarmouth. He has over 20 years of experience dg
places, with a particular focus on integrating economics, land use policy, mobility options, and t
built environmenta A § OK St f Qa O gedadtd of iiote ingluidle: THE AuBuyhiVillage Cente
Downtown Study, The Portland Bayside Transportation Master Plan, the Rockland Winter Stree
Shared Space Redesign, and the Biddeford Square Shared Street Space Design. MRLD won t
Associationof Ply Yy SNR&a Hnamn tfly 2F GKS | SFENJ F2NJ @

Mary Kate RenyTwin Villages AllianceMary Kate Renyeceived a B.A. in Geography and
Environmental Studies from U.C. Santa Barbara, and a Community Planning and Dewelopme
alaiSNRQ 5S3aANBS TNRY (KS MalyKateHairs th©Fvih ¥iflages y
lfEtEAFYyOSE Aa zt 27F GKS wsS (Atvisdry Bbaiidan2rabgrlofithe #ginel
DowntownCenter and serves on the fjsham Development Inboard.Mary Kate lives in Bremen
with her husband Bob.

Kristine Schuman, TechPladéristinehas worked with both large and small Maine businesses to
help connect them to the resources they need to become succestfulexpertise lies in site
location,access to capital, marketing, stanp planning and growth strategies, workforce
development, complying with state regulations, utilizing state programs, and working with locall —’
regional partners.

Ms. Schuman is the Business Development ManageiantPlace Director for the Midcoast
Regional Redevelopment Authority this role, Kristine has created TechPlace, a manufacturing
business incubator, where she works with staptand early stage companies and supports them
their desire to growMs. Shuman provides TechPlace businesses with accesdhmse business
resources by coordinating workshops, seminars, courses, and networking events on topics relg
to business growth and development.

As the Director of the BRAC Transition Center f2@®8 to 2011, Ms. Schuman oversaw the retraining efforts of over 700
civilian workers upon closure of the Naval Air Station Brunswiul position involved the promotion, publicity, and

2 ly R

O2YYdzyAlle 2dziNBIFOK adNr dS3e T anI$20Wilihn¥wbrkfaick sstehininglddll&Buringl Mzy a
this time, Ms. Schuman was a guest speaker and presenter at national forums for the US Department of Labor and theqOffic

of Economic Adjustment on building successful partnerships and leveragimguoty funds Ms. Schuman holds a BS in
al GKSYIFGAO&a 6AGK | YAY2NI AYy alyl3aSySyd FTNBRY GKS {arap

Liz Trice, PelotonLabkiz is the founder and owner of PelotonLabs, a coworkjrage for
independent professionals and entrepreneurs in Portland, Mddatoton provides an
innovative combination of space, peer relationships and resources to help independent
professional grow, connect, and contribute.

Her past work has included @gng partnerships in the areas of public health, community &
economic development, and transportation, designing shared space into residential real e
developments, and founding civic enterprises that utilize social networks. Most recently, sf€

was tre Portland Innovation HUB Manager for Blackstone Accelerates Growth. In this position she helped organize

Maine Startup & Create Week, help tell the stories of entrepreneurs in Maine through writing and events, and co
the people, organizations and evs to grow the strength of our entrepreneurial ecosystem. She has led three Star’:[]:

ect
P

Weekends, which are intensive weekend events that invite a diversity of people to pitch ideas, form teams and wqrk to

develop business ideas.
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Jane Bechtel Lafleus the Executive Director of Friends of Midcoast Maine (FMM), a regional
smart growth, planning and civic engagement organizatgire developed The Community

Institute, a program of Friends of Midcoast Maine, and has been hamed a program champion
coach forthe Orton Family Foundation Heart & Soul planning program.

Jane grew up in Lewiston, Maine and has been a city and regional planner sinc81®8&rved
as Town Planner in Conway, New Hampshire and as City Planner in South Burlington, Verma o
well as a private planning consultadiane is a past board member of Maine Association of

Planners (MAP) and the Northern New England Chapter of the American Planning Associatio s
NNECAPA) and GrowSmart Maine and has served on local planning boards and ensiyggiianning committeesler

work has received the MAP Plan of the year award in Damariscotta and in South Burlington Vermont and she was recgntly

named The Professional Planner of the Year by both the Maine Association of Planners and the Northeng|slied
Chapter of APA.

Jane is a sought after lecturer and trainer on planning topics at the local level as well as at national and state cenferen
including NNECAPA, APA, New Partners for Smart Growth, Community Matters, and MAP Annual I8belingsecently
LJdzo f AAKSR |y FNIGAOES Ay (GKS a/2YYdzyAidAaSa FyR . FylAy3

publications. Jangraduated from the University of Maine and received her master's degree in City and Regional Plannigg

from Harvard University and lives in Camden, Maine.

Joonsors

Y

This session of The Community Institute was generously sponsored by our donors and these fine busingsses

and organizations:

Bangor

Maine

Savings Bank ST Association of
You matter more. 2\ L ' Planners
M FOIC w‘
, 0 d You can make it ér;a.

—) c““\-,a\é“ |
CELLARDGDR —— e
ceLaTo Jox%a WINERY j BOOTHBAN \STOURISM
FIASCO WO oo N CRAFT BREWERY

Special Thanks

Friends of Midcoast Mainend The Community Institute givapecial thanks to Muna Adan and Brandy Mills from Global
Shapers of Portlanétho offeredtheir assistance throughout the day including takinges and photographsosthat this final
report could bedeveloped.
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Welcome

Jane Lafleur welcomed the piipants and outlined the day and thanked all the sponsors, collaborators, exhibitors and
private donors who have contributed to this session of The Community institute. She summarized the work of Friends pf
Midcoast Maine andhighlighted the three progams: The Community Institute, The Community Ambassadors, and The
Community Technical Assistance Program.

Dr Richard Fry, Pew Research Center

Dr Fry presented a series of slides comparing the national profiles of the millennial generation to older
generations ofgereration x, baby boomers and the silent generation. He noted he was using historical dga
and comparing millennials today to the other generations when they were the same ages.

Generations Defined
l OO2NRAY3I GKS tSg wSaASEFNOK / SYiSNI RSTAYA(GAZ2y-33s
now. In 2006, millennials overtook the baby boomers as the largest generation in the US.
GEMERATION
When mast of the generation was 18-33 —l AGE 1M 2014

barn 1981-96 ' Millennials
apes 18-33

horn 1965-80 t Xers
apes 34-49

born 1946-64 1 Boomers
ages 50-68

born 1928-45 L] Sile nt

apes 69-86

G20 1540 Q60 1980 2000 2014
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Quick Demographic Profile

He asked how couldie getting more millennials if we are following an age group?
The millennial¥5 Millionin number and the size is growing. They are the largest living generation, accor
to the US Census Bureas of 2015, they are the largest group in the work fotoethe labor force, they
number 53.6 million peopleThey are not, however, the largest voting block and in fact are about five millfon
short of that.

ing

Millennials Will Overtake Boomers in 2015

a1
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Zowoe: Fev RFemach Cantertebulsicrm of WS, Caneus Sures Fopu lsbon Fropcbors Relssssd Oecembar 2004

Millennials Already Largest Generation in the
Work Force

535

Millenrials
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Diversity and Veteran Status
CKS YATESYyYyAlFLfa FNB GKS yI (ke ynd éhnigigvithén tHiey\wdie NSB3S
millennials were 57% white, 21% Hispani8% black, 6% Asian.

Race and Ethnicity

Miliennials ) Y B a
in 2014 il ©
Gen Xers el a1
in 1998 _— g

Boomers an R
in 1980 T7% 9 |2 &

Silents “qq N
In 1963 %
Zourcs: Pev Ressech Canter tebulsticn of the Narth Curmert Popudstcn Survey from the Inbegreted Public Use Nicrociete Seres (IPUNS)

Among males only, because there was no female data for the older generations of veterans, millennials
very small veteran status of 3%.

Veteran Status (Among Males)

Veteran Startus |:' 1.."|I':|"E'.' Muales) When -Ir-.'.llu!.l Were 1.!'.'!'.'5 .'-\.:', 13

Millennials
in 2014

Gen Xers
in 1998

Boomers
in 1980

Silents
in 1963

IH“I"‘I

Source; Fuv Remarch Canter-tsbul sticn of the Merth Cument Populstion Suresy from the Intsgraisd Pu blic s Microdets Seres (IFUMS)
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Marital stausalso differs greatly. Comparing-B8 year olds of all generation, 28% of millennials are marri(ld,
and68% never marriedToday's young adults are much less focused on falrelys than 3/10 of the ti@n's
millennials are marriedComparing toda@ young women to the silent generation of young women, the sileht
generation were about twice as likely as millennials to be out of the labor foamay@ millennials are
focused on paid work, employmerdnd schooling.

Marital Status

Marital Status When They Were Ages 18-33
B MARRIED B SEPARA RCED E EVER MARR
o EEER -
=
ey 49% 8 43
= R -

Source: Fuv Ressach Canter-tebul stz re of the Manch Cumant Fopul st Sunry fremthe Integreted Fukbc Use Microdsis Ssnes [1PUMES]

As Young Women, Silents Were About Twice As
Likely as Millennials to be Out of the Labor Force

Siert Boomar GenX Milen- Slent Boomer Gen X Milen-

(1983) (1980) (1998} nbé! (1963) (1980) (1998) naal
{2014) (2014)

Zourte: Puw Resserch Canter tsbu stora of the Merch Qument Populsticre Survey fromthe Integrabed Putthc Use Microdets Senes [1PUNS)]
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EducationaAttainment

Millennialshave more immediate enrollment irollege and a rising educational attainmentung women
today are more likely to be educated adding better Sarting from generation X, the gap has not been
narrowed. This is the best educatgeneration we have ever had, terms of formal education

Immediate Enrollment in College

a5 ¥

sp AT

Faurcm: Matrel Canier for Edumien Ratoho

The share of young adults finishing high school (whether diploma, GED) is increasing, Thpr@are rany
fewer high school dropoutf 25 to 29 year olds36% have at least a bachelavhich is nore than double

those in the past

Share of 25-29-Year-Olds Completing Four-

Rising Educational Attainment Year College Degrees, 1971-2012

2 ol |
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)
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LaborMarket Outline (250 32)
To compare labor market profilesf millennialsto other generationsthe ages 2482 were used so as to

remove those who might still be in schobl @S NJ G KS wmdc n Qa yiukgadufiswedfising @vér
the 1960s However, todays a wholethe millennial young adults are not getting paid ampre than the
previous generationdHowever,college educated millennials are getting paid significantly more thair
boomer counterpartsThe typical boomer whordy got a high school degreepaid more than that of
millennials Millennials are a littldesslikely to have union representation

Median Annual Earnings of 25- to 32-Year-
Olds Have Remained Flat

;;;;;;

Silents (1068  Eorly Boomers  Late Boomers  Gen Xers [1995) Millennials.
[1979) (1588) (2003)

Sourte) Pm Reamach Ganter tabuletions of the March Cament Pogulatian Sunety {CPS) Integeated Publc et
bl

Household Income @to 32)

Comparing nilennialsto other generationsnd looking at buseholds by the education of the heatl
household, ér better educated (college educated) young adults, the millenhial® it better However, for
those with no education beyondigh schoolmillennials aredoing worse than earlier generatioriBhey are
less likely to have a spouse to contribute to the househahd, areless likely to be marriedoday dikeg
marriesdike¢ > dllep&etuc@ednarriescollegeeducated and high school educated marries high school
educated. This was not the case with earlier generations where the head of household might have been

college educated and the spouse might not have been.

Earnings of Young Adults Have Increased for
the College-Educated

=c=Bachebors degreeor more  =—c=Same collige High scheal geadunts

S44,770 543685 1 "'.:'

541

SEE A |

I_'_'_‘—-—-____.

Earty Boomers  Lats Boomers Gan Kars Milannials
{1978 [1085) (305 bzl

Sk [15905]
Sourca: Paw Basarch Canbar babulstions of tha Merch Curent Populstion Survery [(CF5] Inbagrabed FubicUse
Tarmg ez
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Employment Characteristics of 25-to 32-Year- Median Adjusted Household Income of Households
Olds Headed by 25-to 32-Year-Olds by Educational
Attainment
Bachelor's  Two-year o Pl
degree or degree, High school

Al more Some college  graduate Two-year
Union representation degree/
Millennials in 2013 11 14 13 8 Bachelor's High
Gen Xers in 1995 13 13 14 16 Al degree or  Some school
more college graduate
‘offers. a pension of - Millennials in 2013 $57.175 $89.079 $51,962 $39.842
Milleninials in 2013 % 61 45 36
Gen Xers in 1995 = e s8 a9 Gen Yers in 1995 $54,081 $86,237 $55,168 $45164
Late Boomers in 1986 51 &6 52 46
Late Boomers in 1986 $54,140 $81.686 $59.518 $47.986
Paid by the hour
Hillennials in 2043 o = 2 i Early Boomers in 1979 $55,384 $71916 $58432 $50,097
Gen Xers in 1995 59 30 66 72
Silents in 1965* MA MA MA MA

R Sampi

Debt

Every household has one heatlis oftenthe personwhose name the mortgage is.ifihe Federal &erve has
been collecting data sincE986, and Generation ¥ the generationof debt, including all forms of debt
Millennials have the highest educational debt.

Undergraduate tident debt is ircreasingout the debt of householdslepends on nuancestudent debt does
not change that college wisely manageggen iffinanced is a good investmenHowever,many ollege
educated millennials are in jobs that do not requiine college degree they have and they are oftarer
educated

Seventy percent of recent college grads (class of ZM3l) borrow at least some amount of money for
college. The typical amount of borrowing was $30,000 over the course of their underggastitecation
While student debt isnot affecting their incomeit is cramping their nest building, and therefore the rest of
the economy, including entrepreneurship.

Living Arrangements (25 to 32)

Comparing nillennials to other generationsnillennals are more likely to be living with their parents, either
mom and daglor momordad¢t 2 Rl @ Qa @&2dzy3 | Rdz G a | NB tsyagdNds hds A |
doubled since the silent generatiomhis is ponounced in the north and eastern regions of the US.

The shareof young adults living with parents/family has increas@tte the great recessioBeventy one

\v g

Fa A

percent 719 lived independently in 2004 and 67% live independently in 2015. There has been no incredse ir

young adult louseholdcreation.Creating andorming households createslat of economic activityThe
number ofhouseholds run by young adultshasically flat

Independent Living and the Young Adult Labor

Living Arrangements of 25-to 32-Year-Olds No Increase in Young Adult Households Market
"
70 million
Weteniais 12013 15 Young adults
60
ot = B0
I N
[RR— =
30
- : 20252 Households run by 25.0
10 ‘young adults
s
N 0

2007 2009 2011 2013 2015
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Wee Bit on Attitudes

Millennials are unmoored from institution$hey are more likely to be political independents and are religiously unaffiliategl.

They areupbeat about their financial futures, believing that while they might not earn enough now, they will in the futurej

Millennials: Unmoored from Institutions

Millennial
(ages

26% 18-33)*
26
Cf""'"\"‘o Boomer
: A-GE

Millennials Upbeat about Their Financial Future

® Emmy/have encugh now
Don't eamy have encugh now, will in fiture

Ban't cam, have enough now, wen'tin future
Milleniial B2 14
30 E

Boomer 38

II
&

Silent

Given this data, Dr Fry was asked abpuilicpolicy. d DA @Sy G(GKS LINSFSNByOSa
today, what kinds of policiesould you pursudo ensure the greatest succes$Vould you forgive school
f2Fryas NIAaS YAYAYdzy 41 3Sax aaraild 6A0K K2dzaSK
that the best investment is in pursuing a college education and he wooitll t@ provide that opportunity to
more peopleat a lower cost.
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Attracting and Retaining Young
Entrepreneurs Kelly Dorsey, Luke
Lanigan, Matt LcLaughlin

Kelly Dorsey, Midcoast Edge

Kelly noted that she igice Chair of thdlidcoast
Edgeboard She i commercial Bnker for
AndroscoggirBank She vent to UMaine in
Orona She noted thapeopleoften migrate
towardsMaine because they summer here andj, . —
it is theirhappy placeShe loves th#laine communltyand vanted to be somewhere thaghe and her
husbandcould make alifference She feltMaine and communitiesando a better job educating businesses
about opportunities and hw to start businessesShe noted that ntlennials are searching for groupad
noted that millennialentrepreneurship in Maine skyrockete8he highlighted her personal fagnsituation
where her husband started a miclwewery and the risk that this waBut she is glad they have taken this
step.

Luke Lanigan, Synergize Sanford, President

Luke noted he igdm Sanford, MaineHe ovns a few micro businesses that turn intoeolarge companyHe
has keen in Maine for 13 yearsie noted that he and his family and friengist to enjoy theirsurroundingsHe
had moved out of the state and after getting established in his career, he decided to come back, apprec
it more. He $ a newy elected city council membeamnd feels that civic engagement is important to build our
communities into the places we all waiite said a lot gbolicyis made by the baby boomers that do not
necessarihhavemillennials in mindHe noted that Synergize SanfatdLJ2 ¥y & 2 N&y antl Eggsa K- a |
to connect millennials.

Matt McLaughlin, FUSION: Bangor

Matt studied @mmunicatiors at UMaine OronoHe wanted to leavéaineas many do and it wasugh to
find ajob. ThroughFusion he was able to meet likeinded individuals whaelped him meet people that
helped him stay in MaineMatt is now theDirector of Public Relations, Marketing and Business & Industry
Eastern Maine Community College.

Allthree arepart of The Ralize Maine Btwork. Realize Maim started 1112 years ago tattract and retain
young people within the statélhey represent the layest employers, hospitglanduniversity systems

All three discussed the importance of getting involved in their communities, of getting theolhialy), taking
initiative, asking quasns and making things happemhey noted the importance of networking events,
conferences, and working to keep millennials connected with each other, their communities and the bus
opportunities availableThey noted the importance of affordable housing to keep them in MaineolAist
discussion ensued about entrepreneurship, risk, and opportufitty panel noted that they need an
information highway, not Rate 95 highwayto get to work.Technology and higlpsed connectionsre
essential.

The Community Institute{ SaaA 2y | ¢ a l-The/Edtefrenaufial GeBeyatioh I f &
April 8, 2016 Brunswick, Maine
Pagel5

fating

g

Ness




The Local Entrepreneurial Econon®ffice Space Arrangements and Changing Maine Strelzts
Mary Kate Reny, Kristine Schuman, Liz Trice

Mary Kate Reny, Twin Villages, Chair

Mary Kate Reny is a landlord of ttenovated R¢ & Q&  dndddwintBwin YDamariscotta. They offer shared
office space, with individual offices and shared common space and ameifiiedighnternet speed draws
millennialsto the space andhe quality of life drawsnillennials to thecommunity. She proiled numerous
millennials who have located in Damariscotta and Newcastle, who are attracted to the community, the
people,andthe community efforts to bring them there and keep them there. She said many are not drivep by
money or prestige but the quality ofdi where they can live, work and play, all within clgseximity.

LOVE OF PLACE
a Key Driver in
Damariscotta’s Millennial Economy
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